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The A-Level in Media Studies consists of 3 components:

1 Media Products,
Industries & Audiences

35%

2 Media Forms & Products
in Depth

35%

3: Cross-Media Production
30%

Exam: 2 hr 15 mins Exam: 2 hr 30 mins Non-Exam (12 weeks)
A: Media Language &
Representation
(A will include tasks on unseen resources)

B: Media Industries & Audiences

A: Television

B: Magazines – Mainstream &
Alternative Media

C: Media in the Online Age

An individual cross-media
production based on 2 forms in
response to a choice of briefs set
by WJEC.

The Big Picture.

● All resources for these lessons can be found in the Media Teacher File on Google

Drive. Access can be granted by SHN.

● Students taking this A Level often choose to study media at university. Therefore, it is

the A Level team’s duty to prepare students for a ‘university’ life. Although the course

lacks practical work (30% of the qualification), teachers can and should embed group

work such as: presentations, creative story boards, designing contemporary media for

modern issues in order to deepen students’ understanding of the power of media.

● Although some lessons will be rooted in knowledge, not all lessons have to be

‘lecture’ style. Students must take notes about vital information that they need as

their knowledge of media is assessed in all 3 components.

● Some students on the course will not have taken the GCSE media course. It is vital

that the teacher/s provides these students with the A Level media glossary in the first

instance. The teacher/s must liaise with the Head of Sixth Form and The Faculty

Leader for English and Media about any immediate concerns about any student who

is struggling with the demands of the course.

● The topics in this A Level are controversial, mature and sometimes difficult to

explore. All set products are suitable for our learners. However, the lyrics of

‘Formation’ by Beyoncé and the content in ‘I, Daniel Blake’ and ‘Straight Out of

Compton’ have been regulated at certificate 15 or 18.

● For component 1, students will study 6 set texts but, in their exam, only 4 will come

up. There will always be an unseen AV piece in component 1 and an unseen

print-based piece of media. These will always come up in Section A: Media Language

and Representation.

● For component 2, students will study a further 6 set texts and will be assessed on

their knowledge and understanding of all of these products in their exam. Here, the
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teacher/s must provide opportunities for students to answer exam-style questions

that will challenge pupils to develop a sustained line of reasoning about the texts.

● Component 3 is the NEA piece. Briefs are released in the March of Y12 and access to

the secure site can be granted by the Exams Officer. The cover sheet should be filled

in as you go. Research and planning are critical; the exam board may request to see

this, despite these pieces of work not being marked.

● There are many theories to study. The teacher/s must check the CPD materials in the

drive to ensure that the correct theories are being discussed/explored/evaluated for

that media platform. The A Level Media Studies Specification is a key document for

teachers.

Aims and Objectives from Eduqas:

● The media play a central role in contemporary culture, society and politics. They shape our
perceptions of the world through the representations, ideas and points of view they offer. The media
have real relevance and importance in our lives today, providing us with ways to communicate, with
forms of cultural expression and the ability to participate in key aspects of society. The economic
importance of the media is also unquestionable. The media industries employ large numbers of
people worldwide and generate significant global profit. The globalised nature of the contemporary
media, ongoing technological developments and more opportunities to interact with the media
suggest their centrality in contemporary life can only increase.

● The WJEC Eduqas specification offers learners the opportunity to develop a thorough and in depth
understanding of these key issues, using a comprehensive theoretical framework and a variety of
advanced theoretical approaches and theories to support critical exploration and reflection, analysis
and debate. The study of a wide range of rich and stimulating media products is central to the
specification, offering opportunities for detailed analysis of how the media communicate meanings in
a variety of forms. Learners will work from the product outwards to debate key critical questions
related to the social, cultural, political and economic role of the media. Through studying media
products holistically in relation to all areas of the theoretical framework, learners will engage with the
dynamic relationships between media products, media industries and audiences. Learners will also
consider established media forms alongside more contemporary forms, developing an awareness of
emerging and evolving media.

● Although the primary emphasis in this specification is on the contemporary media, learners will
explore how the products relate to their wider historical contexts. Learners will also extend their
experience of the media through the study of products with which they may be less familiar,
including those produced by or for a minority group, non-mainstream and non-English language
products. This specification aims to develop knowledge and understanding of the transnational
nature of the media, considering the effect of different national contexts on representations in media
products, the global reach of media industries, and the targeting of audiences on a national and
global scale.

● Choice and flexibility are a vital part of the specification, enabling teachers to select the most
appropriate, relevant and engaging products for their learners to study in Component 2.

● This specification also recognises the fundamental relationship between theoretical understanding
and practical work, providing learners with exciting opportunities to develop media production skills
in different forms, apply their knowledge and understanding of the theoretical framework to media
forms and products, and become creators of meaning themselves. Learners will be offered a choice
of briefs and forms within which to work, enabling them to explore and pursue their own media
interests.
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The WJEC Eduqas A level in Media Studies offers a broad, engaging and stimulating course of study which
enables learners to:

∙ demonstrate skills of enquiry, critical thinking, decision-making and analysis

∙ demonstrate a critical approach to media issues

∙ demonstrate appreciation and critical understanding of the media and their role both historically and
currently in society, culture, politics and the economy

∙ develop an understanding of the dynamic and changing relationships between media forms, products,
industries and audiences

∙ demonstrate knowledge and understanding of the global nature of the media

∙ apply theoretical knowledge and specialist subject specific terminology to analyse and compare media
products and the contexts in which they are produced and consumed

∙ make informed arguments, reach substantiated judgements and draw conclusions about media issues

∙ engage in critical debate about academic theories used in media studies

∙ appreciate how theoretical understanding supports practice and practice supports theoretical
understanding

∙ demonstrate sophisticated practical skills by providing opportunities for creative media production.
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Year 12 SOL.

Teacher 1 Teacher 2
Sept -Dec

Com 1 Advertising (&
Audiences)

● Tide print
advertisement
(1950s)

● WaterAid
audio-visual
advertisement
(2016)

● Kiss of the Vampire
film poster (1963)

Theoretical Framework to cover:
● Media language

● Representations

● Contexts

Com 1 Music Video
● Formation,

Beyoncé
● Riptide, Vance Joy

Theoretical Framework to cover:
● Media language
● Representations
● Contexts

Jan - Mar

Com 1 Film (cross-media
study, including film
marketing)

● Black Panther
(2018)

● I, Daniel Blake
(2016)

Theoretical Framework to cover:
● Industry
● Audience
● Contexts

Com 1 Newspapers
● The Daily Mirror,

(March 13, 2019)

front page and

article on ‘Brexit’

vote and The
Times, (March 13,

2019 front page)

ALL AREAS OF
THEORETICAL
FRAMEWORK TO COVER.

April 2018-July 2018. In March each year, NEA briefs will be released.
An individual cross-media production based on 2 forms in response to a choice of briefs set by WJEC.

The following media forms will always be set:
Television: Create a cross-media production to include a sequence from a new television programme and related print
or online products.
Advertising & Marketing: Music Create a cross-media production to include an original music video for a new or
local/unsigned artist or band and related print or online products. Advertising & Marketing: Film
Create a cross-media production to include a print marketing campaign for a new film, and related audio-visual or
online products.
Magazines: Create a cross-media production to include a new print magazine and related audio-visual or online*
products.

Mar/Apr- July

Com 2: Magazines
● Big Issue (Oct

17-23 2016,

ALL AREAS OF
THEORETICAL
FRAMEWORK TO
COVER.

NEA coursework
element.

● Research, planning

STATEMENT OF

AIMS and begin
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No.1227) and

Vogue (July 1965)

PRINT based

media piece.

Year 13 SOL

Teacher 1 Teacher 2

Sep- Oct half-term

Com 1 Video Games
● Assassin's

Creed III:
Liberation
(2012)

Theoretical Framework to
cover:

● Industry
● Audience
● Contexts

NEA print-based pieces to
be completed.

Begin AV planning. Production
can begin (if appropriate).

Oct-Dec

Com 1 Radio
● Late Night

Woman's
Hour: Home, 28
October, 2016

http://www.bbc.co.uk/pr
ogrammes/b0801ql5

and one more extract
of your choice.

Theoretical Framework to
cover:

● Industry
● Audience
● Contexts

Com 2 TV IN THE GLOBAL
AGE

● Humans (UK/US)
Series 1, Episode 1
(2015) Original
Broadcasters:
Channel 4 (UK) AMC
(US)

● The Returned
(France) Season 1,
Episode 1: ‘Camille’
(2012) Original
Broadcaster: Canal+
(France) UK
Broadcaster:
Channel 4

ALL AREAS OF
THEORETICAL
FRAMEWORK TO
COVER.

Jan-Mar

Com 2 Online media
● Zoella

https://www.zoella.co.uk/
● Attitude

http://attitude.co.uk/

ALL AREAS OF
THEORETICAL
FRAMEWORK TO
COVER.

● CONTINUE TV IN

THE GLOBAL AGE.

● NEA visual-audio

pieces to be

completed.

All NEA coursework to be
completed by end of March
for standardisation.

http://www.bbc.co.uk/programmes/b0801ql5
http://www.bbc.co.uk/programmes/b0801ql5
https://www.zoella.co.uk/
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April-June

REVISION REVISION


