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Who business stakeholders / f \ \
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objectives? 1.4 . . Types of business ownership ~ Whatis Business revenues, fixed and
+  Shareholders 020 Assessment Whatth? marketing mix s «  Soletrader 222 limited and 1.3 variable costs and profits
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*  Primary and secondary '-:f."..% customers l?asefi on Ioca.tmn, 11and 1.2 Gross Profit = revenue — cost of goods sold
The role of business enterprise and the O&4 *  Qualitative and quantitative. %d demographics, lifestyle, income, A_;.sessme.nt e = e
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+  meet customer needs ‘*-\. Break-even = fixed costs + selling price — variable costs

«  addvalue: convenience, branding, I I E"TERP"SE “n Margin of Safety = Actual sales —break-even sales

quality, design , USP ENTREPRENEURSHIP 1.2 SPOTTING A BUSINESS OPPORTUNITY
\. f
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loss, lack of Identifyingand @ @ Market manpine o Understanding the What are business aims and objectives
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