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Department Curriculum Planning
Department: Business

Year Group: 13A (Double award) – **Some of the single award students are also in with the 13A group**
This is the plan for the taught curriculum during achievement period: Term 3 (May - July) 
	Brief summary of the topic/work being covered during this period	

	· Any unit 1 and 15 re-sits for identified students (Those below aspirational targets) – May 2022
· Students will complete the final 2 pieces of coursework this term (unit 6 LHO and 7 MSH). – Target is to finish both unit’s by June in time or external moderation. 

	Prior knowledge needed for this unit/topic from previous teaching

	· Knowledge gained from year 12 and term 1 and 2 of year 13 (Units 1,2,3,4,15,16 and early tasks of unit 6&7).

	Rationale for students studying this unit/topic 

	Rationale for studying this topic and timing: 
· Final 2 units of coursework required to secure the double award qualification.

	Key concepts/ideas that are taught to students in this unit/topic, including any anticipated gaps in knowledge and plan to overcome these

	· Unit 6 – P7: For a specific business, describe what they have done to create brand recognition and unique selling points, and to represent their beliefs and values, P8: Propose a marketing strategy for a specific business using business tools M4: Assess the business tools used in a marketing strategy proposal and explain how effective they were.
· Unit 7 - P5: Explain the role of PR and advertising agencies in the development of a specific marketing campaign P7: Explain the benefits and drawbacks of using agencies for a specific marketing campaign P8: Plan a marketing campaign for a specific business’s product or service M3: Justify the decisions made in a plan for a marketing campaign for a specific business, P9: Prepare and deliver a pitch for a marketing campaign for a specific business’s product or service, using a combination of verbal, non-verbal skills and presentation tools P10: Review a pitch for a planned marketing campaign with recommendations for improvement

	New key terminology students will be taught during this topic/unit

	Unit 6 – Many terms from unit 1, 5 etc – E-CRM, ‘Digital tribes’, branding, USP, Ansoff matrix.
[bookmark: _GoBack]Unit 7 – Many terms from unit 1, 5 etc. – Marketing campaigns, PR, digital marketing.
Unit 15 (re-sit) – See term 1 
Unit 1 (re-sit) – See year 12 plan

	Plan for Assessment 

	Unit 1 & 15: External exam (if required)
Unit 6 & 7 : Internally assessed coursework externally moderated June/July.
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