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Year Group: 12D (Single award)
This is the plan for the taught curriculum during achievement period: Term 3 (May-July) 
	Brief summary of the topic/work being covered during this period	

	· Students will finish 1 LOB of unit 1 (LO8).
· Preparation for the unit 1 exam end of May (unit 2 re-sits if required).
· Students will also be working through 2 other units this term (Unit 16 LHO and unit 5 MSH)
· [bookmark: _GoBack]Students will look to finish Unit 5 and first few tasks of Unit 16.

	Prior knowledge needed for this unit/topic from previous teaching

	· As mentioned in unit 1 the initial units build the foundations for all units. In term 2 it will be useful to take some key terminology from unit 1 and 2 that will support unit 5 and 16 (Marketing, research, segmentation,, stakeholders, legislation etc).

	Rationale for students studying this unit/topic 

	Rationale for studying this topic and timing: 
· Unit 1: External exam May
· Unit 2: External exam in May (if required).
· Unit 5 : Introduction to Marketing. Mandatory coursework unit for the double award student and an optional unit for the single award and runs alongside unit 1 and 2 naturally.
· Unit 16: Project management. This unit looks into stakeholder relationships and ethical practices which seems a suitable unit to introduce after covering similar areas in unit 1 and 4. (unit of coursework – 4th unit out of 5)

	Key concepts/ideas that are taught to students in this unit/topic, including any anticipated gaps in knowledge and plan to overcome these

	· Unit 1: Full unit revision and exam technique in preparation for the exam in May.
· Unit 2: Full revision and exam technique in preparation for the exam in May (if required).
· Unit 5: Introduction to the unit and specific businesses. Introduction to task 1 of the model assignment. In term 1 students will complete P1(Role of the marketing function), P2 (Benefits of market analysis), P3 (Explanation of how businesses measure the impact of their marketing), P4 (constraints on marketing campaigns). 
· Unit 16: Introduction of scenario and unit content. Task : P2 Skills of a project manager. Task 2: P4: Prepare a project plan for a specific project P5: Justify the choice of the project plan tool(s) used. 

	New key terminology students will be taught during this topic/unit

	Unit 1: (See Unit guide for full content)
Unit 2: (See Unit guide for full content)
Unit 4: Customer, consumer, culture, overheads, competitive advantage, accessibility, corporate standards, corporate profile, ethics, legislation, corporate standards, confidentiality (See Unit guide for full content)
Unit 17: Ethics, corporate social responsibility, stakeholders, intellectual property, corruption, compliance, innovation, employment indicators, human rights indicators, environment indicators, discrimination, counterfeit.

	Plan for Assessment 

	Unit 1: 2 LOB tests (Mix of Lo4&5 and 5&6 based on past paper questions)
Unit 2: External exam
Unit 4: Internally assessed coursework tasks (externally moderated)
Unit 17: Internally assessed coursework tasks (externally moderated)
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