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Year Group: 12A (Double award)
This is the plan for the taught curriculum during achievement period: Term 3 (May-July)
	Brief summary of the topic/work being covered during this period	

	· Preparation for unit 1 exam and possible unit 2 re-sits.
· Working on coursework units 5 (single award), 7, 16 (single award)

	Prior knowledge needed for this unit/topic from previous teaching

	· Unit 1: All key terminology from the 8 LOB’s
Unit 4&5: Marketing, market research, strategy, marketing mix, objectives. Functional areas, internal and external factors. 

	Rationale for students studying this unit/topic 

	Rationale for studying this topic and timing (Note that double award students are also completing units in single award lessons – see single award plans).
· This is the first term of the vocational single award (5 units). 
· Unit 1: This is a double unit and has 8 LOBS’s. Students have to pass this unit in order to complete the course. Students have 3 attempts (if required) to pass the exam. The unit is set up to complete LOB 1 first through to LO8 and students will complete LO8 and exam technique this term. Exam May 24th.
· Unit 2: If required (results out in March)
· Unit 7: Mandatory unit follows on from unit 5 (single award lessons)

	Key concepts/ideas that are taught to students in this unit/topic, including any anticipated gaps in knowledge and plan to overcome these

	· Unit 1: LO8: Financial forecasts and decision making (See Unit guide for full content). External exam May.
· Unit 2: Full revision and exam technique in preparation for the exam in January.
· Unit 7: : D1: Recommend and justify improvements a specific business could make to its marketing mix, D2: Evaluate the effect of digital marketing on the customers’ perception of a specific business, P1: Explain the purpose of a marketing campaign for a specific business, including the key factors which influenced them.   

	New key terminology students will be taught during this topic/unit

	Unit 1: Financial forecasts, balance sheets, profit and loss accounts. (See Unit guide for full content) (See Unit guide for full content)
Unit 2: Full course - (See Unit guide for full content)
Unit 7 – Many terms from unit 1, 5 etc. affiliate marketing, aggregators marketing/comparison websites, search engine marketing (SEM) (e.g. pay per click), search, rank and relevance (e.g. search engine optimisation (SEO), customer feedback - CX, CSAT, NPS Net promoter score), measurement methods (e.g. brand recognition, customer satisfaction, sales – cost of pay per click to the business versus the percentage of people that buy, digital competitive analysis, key performance indicators (KPIs)).

	Plan for Assessment 

	Unit 1: 2 LOB tests (based on past paper questions)
Unit 2: External exam
[bookmark: _GoBack]Unit 7: Internally assessed tasks.
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