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Department Curriculum Planning
Department: Business

Year Group: 11 (Co-vid 19 adapted plan)
This is the plan for the taught curriculum during achievement period: Term 3 (May)
** Significant disruption in year 10 the usual delivery schedule has had to be adapted accordingly**
	Brief summary of the topic/work being covered during this period	

	· Final preparation for internal and external moderation.
· R066 task 1 (possibly 2) 
· R064 preparation if required (extra sessions)

	Prior knowledge needed for this unit/topic from previous teaching

	· Students should be able to re-call key terminology from R064 (LOB’s 1-5) for any re-sit.
· Students should have an awareness of Branding and techniques.

	Rationale for students studying this unit/topic 

	Rationale for studying this topic and timing: 
· Full rationale of Covid adapted plan in Term1 curriculum plan.
· R065 will be finished and this needs to be internally moderated then sent off to OCR by May 15th.
· Usually R066 would follow and we will introduce this unit and start task 1 - This is to potentially collect additional evidence for TAG’s and keep students engaged in meaningful work (However R066 does not count towards the students final grade at the moment).

	Key concepts/ideas that are taught to students in this unit/topic, including any anticipated gaps in knowledge and plan to overcome these

	· R064: Full revision and exam technique in preparation for the exam in January.
· Term Branding, techniques and apply to own product design.

	New key terminology students will be taught during this topic/unit

	Definition of branding and branding techniques.

	Plan for Assessment 

	Internal and external moderation for R065
R066 task 1 internally marked and moderated
[bookmark: _GoBack]Possible external exam in R064 (past paper questions internally marked and standardised)
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