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[bookmark: _GoBack]This is the plan for the taught curriculum during achievement period: Term 3 (May - July) 
	Brief summary of the topic/work being covered during this period	

	· Unit 1 (for identified students) and 15 (all double students) exam preparation – external exam January 2022.
· Students will be working through 2 pieces of coursework this term (unit 6 LHO and 7 MSH). – Target is to finish both unit’s in term 3.

	Prior knowledge needed for this unit/topic from previous teaching

	· Knowledge gained from year 12 and term 1 of year 13 (Units 1,2,3,4,15 and 16).
· For unit 6 & 7 - Marketing, market research, strategy, marketing mix, objectives. Functional areas, internal and external factors.

	Rationale for students studying this unit/topic 

	Rationale for studying this topic and timing: 
· Significant change to the course and plans laid out in term 1. Students have completed 6 out of the 9 units now required (6 units have been awarded a TAG and approved by OCR).
· Unit 15 preparation is required in the first 2 weeks of term 2 due to the timing of the January external exam. 
· Some student’s may have not performed to the best of their abilities in year 12 (Units 1 – external exam) and will therefore be offered an opportunity to re-sit these in January 2022. Preparation for this will happen in the first week back.
· MSH will continue with unit 7 and then LHO will take on the final piece of coursework after the unit 15 exam. This should mean all required units will be complete by the scheduled external moderation date in June.

	Key concepts/ideas that are taught to students in this unit/topic, including any anticipated gaps in knowledge and plan to overcome these

	· Unit 6 - P1: Identify SMART marketing objectives for a specific business, P2: Identify a market segment for a specific business when planning a marketing strategy, M1: Explain the importance to a specific business of market segmentation in planning a marketing strategy, P3: Describe marketing a specific business may consider, P4: Explain the approaches to marketing a specific business could take, P5: Explain the factors influencing the marketing strategy of a specific business, M2: Analyse the marketing approach taken and the marketing strategy created by a specific business to market a product, D1: Compare two businesses with contrasting marketing strategies and evaluate the impact of the strategy on each business.
· Unit 7: M1: Compare how two contrasting businesses have applied the marketing mix, M2: Analyse how two contrasting businesses have used social media to increase brand awareness, D1: Recommend and justify improvements a specific business could make to its marketing mix, D2: Evaluate the effect of digital marketing on the customers’ perception of a specific business, P1: Explain the purpose of a marketing campaign for a specific business, including the key factors which influenced them. 

	New key terminology students will be taught during this topic/unit

	Unit 6 – Many terms from unit 1, 5 etc (see year 12 plan and unit guide for full content). Market segmentation, marketing efficiency, market penetration, market development, product development, diversification, cost leadership, differentiation, niche marketing, mass marketing, asset-led and marketing mix.
Unit 7 – Many terms from unit 1, 5 etc. affiliate marketing, aggregators marketing/comparison websites, search engine marketing (SEM) (e.g. pay per click), search, rank and relevance (e.g. search engine optimisation (SEO), customer feedback - CX, CSAT, NPS Net promoter score), measurement methods (e.g. brand recognition, customer satisfaction, sales – cost of pay per click to the business versus the percentage of people that buy, digital competitive analysis, key performance indicators (KPIs)).
Unit 15 – See term 1 
Unit 1 – See year 12 plan

	Plan for Assessment 

	Unit 15: External exam
Unit 6 & 7 : Internally assessed coursework tasks
Unit 1 – External exam



image1.png




