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Department: 

Year Group: 12D (Single award)
This is the plan for the taught curriculum during achievement period: Term 2 (Jan-Easter) 
	Brief summary of the topic/work being covered during this period	

	· Week 1 and 2 – Preparation for the unit 2 exam in January.
· Students will be working through 2 units this term (Unit 1 LHO and unit 5 MSH)
· Students will finish 4 LOB’s of unit 1 (starting the 3rd)
· Students will start unit 4 (task 1 part A) 

	Prior knowledge needed for this unit/topic from previous teaching

	· As mentioned in unit 1 the initial units build the foundations for all units. In term 2 it will be useful to take some key terminology from unit 1 and 2 that will support unit 5.

	Rationale for students studying this unit/topic 

	Rationale for studying this topic and timing: 
· We will continue with unit 1: This is a double unit and has 8 LOB S’s. Students have to pass this unit in order to complete the course. Students have 3 attempts (if required) to pass the exam, in order to ensure this is possible we have to start with this unit in year 12 (term 1). The unit is set up to complete LOB 1 first through to LO8.
· Unit 2: External exam in January.
· Unit 5: Mandatory unit for the double award. This unit is also one of the few linked to the single award qualification so it is beneficial to have these running fairly close together across the 2 groups. The unit is also the starting point for the Marketing pathway and feeds into units 6 & 7.
· Unit 16 – Mandatory unit for the double award student and optional unit for single award.

	Key concepts/ideas that are taught to students in this unit/topic, including any anticipated gaps in knowledge and plan to overcome these

	· Unit 1: LO4 (Be able to use financial information), LO5 (Stakeholder relationships), LO6 (The effect of external influences), LO7 (Business plans). - (See Unit guide for full content)
· Unit 2: Full revision and exam technique in preparation for the exam in January.
· [bookmark: _GoBack]Unit 5:  Introduction to the unit and specific businesses. Introduction to task 1 of the model assignment. In term 1 students will complete P1(Role of the marketing function), P2 (Benefits of market analysis).
· Unit 16: Introduction to the business challenge, project plans, skills of a project leader.

	New key terminology students will be taught during this topic/unit

	Unit 1: Survival, risk, crowdfunding, venture capitalist, trade credit, reserves, ethics, legislation, economic factors, environmental factors, stakeholders, break even, costs, cashflow, margin of safety, revenue, financial documents. (See Unit guide for full content)
Unit 2: (See Unit guide for full content)
Unit 5: Market analysis, market strategy, market value, market volume, downsizing, market mapping, methods of market segmentation.
Unit 16 – Project plans, leadership, motivation, stakeholders.

	Plan for Assessment 

	Unit 1: 2 LOB tests (Mix of Lo4&5 and 5&6 based on past paper questions)
Unit 2: External exam
Unit 5: Internally assessed coursework tasks (externally moderated)
Unit 16: Internally assessed coursework tasks (externally moderated)
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