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Year Group: 11 (Co-vid 19 adapted plan)
[bookmark: _GoBack]This is the plan for the taught curriculum during achievement period: Term 2 (Jan – Easter)
** Significant disruption in year 10 the usual delivery schedule has had to be adapted accordingly**
	Brief summary of the topic/work being covered during this period	

	· Re-introducing the tasks covered so far in R065 (25% coursework) and providing an opportunity for those students who were effected in term 1 (need to complete tasks 2b -3a)
· Students will complete tasks R065 (target is end of March).
· At the end of the term students will prepare for their external exam in May (if required)

	Prior knowledge needed for this unit/topic from previous teaching

	· Students should be able to re-call key terminology from R064 (LOB’s 2, 4 and 5) for task 4/5 of R065 – See year 10 curriculum plan (Term 2/3).
· In preparation for the external exam in May students should be able to re-call all LOB topics and key terminology across R064.  

	Rationale for students studying this unit/topic 

	Rationale for studying this topic and timing: 
· Full rationale of Covid adapted plan in Term1 curriculum plan.
· The remaining tasks follow on from term 1 (identifying a customer profile, researching the market, analysing data, initial product designs). They are required to complete R065 and contribute 50% of the students grade for 2021-22 (usually 25%).
· Some students feeling that they can now secure a higher grade in R064 (tests from year 10) will be given the opportunity to sit the external exam in May. Therefore after R065 is complete extra sessions will be taking place for those identified students.

	Key concepts/ideas that are taught to students in this unit/topic, including any anticipated gaps in knowledge and plan to overcome these

	· Task 3: Product designs and justification
· Task 4: Review of design (Peer and self-assessment).
· Task 5: pricing strategies, Types of Costs, Revenue/Profit/ Break even definitions and how to calculate, risk factors, external factors, viability.
· R064: Full revision and exam technique in preparation for the exam in January.

	New key terminology students will be taught during this topic/unit

	Task 3a – Design, progress, drafts, justification, annotation
Task 4 – Self assessment, review, peer assessment, positives, areas for development.
Task 5 – Fixed cost, variable cost, revenue, profit, break even, risk, S.T.E.E.P.L.E, price skimming, price penetration, psychological pricing, competitive pricing.
R064 exam unit (already covered in year 10 plan) **Full list of key terms provided in the R064 delivery guide (see pages – 5 to 7)**

	Plan for Assessment 

	Tasks 3b-5 will be internally assessed and externally moderated.(Sent off by May 15th)
R064 – Practice paper questions will be internally marked and the exam in May externally marked (Results in March)
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