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Year Group: 9
This is the plan for the taught curriculum during achievement period: Term 2 (Jan - Easter) 
** Students in year 9 receive 2 hours of Business studies over the 2 week cycle 
	Brief summary of the topic/work being covered during this period	

	· Students will continue to cove the basic principles of business and enterprise.
· Students will continue to take part in a variety of activities that promote entrepreneurial skills and attributes. 
· Students will continue take part in activities that encourage self-reflection and promote personal development. This term students will have time to complete the branding task from last term and start the LO1 section of R064.

	Prior knowledge needed for this unit/topic from previous teaching

	· No real prior knowledge necessary within the first few lessons of term one as this is the very first business/enterprise lesson students will have had. 
· Students should have a basic understanding of key terminology such as: Enterprise, Entrepreneur, Profit, brand and what it means to reflect, analyse and evaluate.
· Students will have an awareness of the “big brands” in preparation for the branding section.
· Students should understand what the term “market” is referring too, meaning of the word consumer, research, primary and secondary.

	Rationale for students studying this unit/topic 

	Rationale for studying this topic
· Introduction to key fundamental terminology such as Branding, markets, marketing, consumer etc in order to prepare students for elements of the vocational GCSE course. This is to keep up with delivery schedules of other schools, maximise future achievement but also give a taster of the course prior to options being chosen. The first section of the exam unit will be covered.

	Key concepts/ideas that are taught to students in this unit/topic, including any anticipated gaps in knowledge and plan to overcome these

	· Learners discover the ways in which businesses target their customers and find out their needs. Learners see the key financial calculations needed to run a small business and how business look at their products and adapt them to increase sales.  
· How business target consumers (Types, benefits) and collect customer feedback. 
·  Learners will create a consumer profile for a certain product.

	New key terminology students will be taught during this topic/unit

	Entrepreneur, enterprise, market segmentation, consumer segmentation, geographic, consumer.

	[bookmark: _GoBack]Plan for Assessment 

	Students will work through a booklet and formative feedback will be provided at the back of this booklet (in line with the whole school marking policy). There is scope for some summative assessment throughout e.g. Mini Quiz on enterprise. At the end of the term students will complete an assessment on Microsoft forms.
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