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Year Group: 9
This is the plan for the taught curriculum during achievement period: Term 1 (Sept – Dec) 
** Students in year 9 receive 2 hours of Business studies over the 2 week cycle (approximately **
	Brief summary of the topic/work being covered during this period	

	· Students are introduced to the basic principles of business and enterprise.
· Students will take part in a variety of activities that promote entrepreneurial skills and attributes. 
· Students will also take part in activities that encourage self-reflection and promote personal development.

	Prior knowledge needed for this unit/topic from previous teaching

	· No real prior knowledge necessary within the first few lessons of term one as this is the very first business/enterprise lesson students will have had. 
· Students should have a basic understanding of key terminology such as: Enterprise, Entrepreneur, Profit, brand and what it means to reflect, analyse and evaluate.
· Students will have an awareness of the “big brands” in preparation for the branding section.

	Rationale for students studying this unit/topic 

	Rationale for studying this topic
The course has been created by ourselves and with the view of being fun, relevant and to support the development of our year 9 students at St Marys and beyond. We have also tried to make these activities useful for any future KS4 and 5 business and enterprise courses offered. 
Rationale for timing of this topic
· This is the first term of a brand new course for our students.
· The course has to be engaging and appreciate that students may not be aware of some of the key terminology mentioned above. 
· The aim in term one is to motivate our students and foster a love of the subject but also making it meaningful for their own future prospects in St Marys and beyond. 
· The tasks will transition smoothly, eventually building towards some more complex business strategy and application to real life scenarios useful outside of school life but also for the next stage in their education.

	Key concepts/ideas that are taught to students in this unit/topic, including any anticipated gaps in knowledge and plan to overcome these

	· Activity 1 – Festival challenge: Students will be presented with a gap in the market and then work as a team to produce a suitable solution. Students use and build upon the following skills: Organisational, listening, group discussion, decision making and presentation skills. Students will be provided with previous examples at the beginning of the lesson which will make clear any key terminology like a USP etc. The teacher will facilitate throughout.
· Activity 2 – Entrepreneurs and Enterprise: In order to re-enforce students understanding of the main terminology (Entrepreneur and Enterprise) students will be provided with some typical skills and famous entrepreneurial stories (linking these skills and stories together). Students then will research their own entrepreneur (utilising and improving their research skills).
· Activity 3 & 4 – Hopes and dreams/Passion for profit: Very similar activities that encourage students to identify what drives them and how that can be made entrepreneurial. Any key terms such as profit, evaluation and analyse will be explained. Students will again be shown previous examples of this activity and the expectations. Students will then carry out a series of short and snappy tasks that will get them to reflect on their own skills and attributes and then how that can formulate a career or turn their passion into potential profit (and what this means).
· Activity 5 – Branding: Resources are very visual here and the teacher will play a game of guess which brand/logo/slogan/theme tune etc. to help link the key terms to the very popular brands. Students will then link these techniques to their own idea from activity 4. Again the teacher will facilitate throughout the activity. 

	New key terminology students will be taught during this topic/unit

	Entrepreneur, enterprise, revenue, profit, costs, USP, logo, slogan, brand, evaluation, analyse, reflection, career plan, motivation.

	Plan for Assessment 

	[bookmark: _GoBack]Students will work through a booklet and formative feedback will be provided at the back of this booklet (in line with the whole school marking policy). There is scope for some summative assessment throughout e.g. Mini Quiz on enterprise. At the end of the term students will complete an assessment on Microsoft forms.
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