REDMOOR ACADEMY: Business Studies CURRICULUM JOURNEY

- \ In completing their studies in Business, Redmoor students will enter adult life with the aptitude to
@ \/ be the entrepreneurs and leaders of the future, characterised by what they think, say and do.
] They will embrace their future careers with a 'can do' approach and contribute to the complex
. &= and dynamic nature of the world of business as employers, employees, and consumers.
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Our students think outside the box, adapt to changing situations and have strong business acumen



