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A Redmoor graduate of 
Travel and Tourism 
develops the knowledge 
and skills required to 
pursue a career within 
the industry if they desire. 
With a deep knowledge of 
customers, markets, 
economic and 
environmental influences, 
students complete their 
course with an 
understanding and 
appreciation of our large 
but connected world.
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‘Trend Spotter’
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Component 3 LAB: 
Assignment.

‘At Your Service’

Understanding customer needs, markets, economic and environmental influences in our exciting and connected world.


