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Media students stand apart in their ability to understand, debate and resist media messaging
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A graduate of the Redmoor Media Studies 
curriculum has the knowledge and confidence to 
interrogate media products, recognising how they 
seek to influence and manipulate consumers, 
according to a designed agenda.

In doing so, students become adept in the construction of their 
own media products and messages. In our media-driven world, 
graduates of the subject stand apart in their ability to understand, 
debate and resist media messaging. 


